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Are we ready to let go the word 'work' in the near future? Work as we think
about it today will most probably no longer exist. Your workplace will be
whatever and wherever you choose it to be. Remote working and working in
virtual reality will be in demand within the company cultures and work
environments. The future we are talking about has many trends that start to
shape it already rapidly including caring for others in aging societies, energy
efficiency and tackling climate change, investment in technology and Al and so
forth.

New technological changes will or will not necessarily or directly lead to
high unemployment, but will undoubtedly require workers to learn and update
skills much more quickly than in the past. Institutions will need to be much more
ambitious in providing enhanced access to lifelong learning and educational
opportunities for up skilling and reskilling jobseekers. Informal and online
learning will grow in prominence and policies should be prepared to channel and
stimulate it properly. We need to address the worker transitions brought about
by new technologies.

Women constitute 52% of the total European population but only 34.4% of the
EU self-employed and 30% of start-up entrepreneurs. SMEs are a major source
of jobs across all economic sectors and geographical areas and are key drivers
of innovation. Women-owned SMEs contribute significantly to the economies in
which they operate. We have to invent new forms of education for new forms of
jobs to meet the needs of a new economy. Institutions must be more ambitious
in providing access to lifelong learning and educational opportunities for up
skilling women entrepreneurs and reskilling women jobseekers, as part of a
long-term social and economic strategy for Europe. Instead of trying to predict
the future, we must invent it together. If we continue investing in women and the
highly positive impact they have on the workforce, especially in STEM fields, we
can forge our own paths and use look at the rapid change of technology as a
serious opportunity.

The battle for gender parity in the workforce and the lack of female presence in
the major industries continues. This issue is a major factor in the future of work,
as well as what that future looks like for women. The desire to get more done
and simplify our lives has led to automation, robots, Al, and a slew of apps that
are changing how we live and work. Entrepreneurship would be an essential
ingredient to ensure women are not left behind in the fourth industrial revolution.
Time to invest in women for the future of work.



Gesine Meillner has been member of the European
Parliament since 2009. 2009. She is member of the
Free Democratic Party (FDP) in Germany, which is
part of the Alliance of Liberals and Democrats for
Europe (ALDE). She is member of the Committee on
Transport and Tourism (TRAN), substitute member of
both the Committee on Environment, Public Health
and Food Safety (ENVI) and the Committee on
Industry, Research and Energy (ITRE). Furthermore,
she is president of the European Parliament Intergroup
for Seas, Rivers, Islands and Coastal Areas
(SEARICA). Before joining the European Parliament,
Gesine Meillner was a member of the regional
Parliament of Lower Saxony where she was chairing
the Committee on Health and Social Affairs from 2003
to 2009.
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Sirpa Pietikainen is a Finnish member of the
European People's Party (EPP) in the
European Parliament. She is former Finnish
Minister of Environment (1991-1995). Her
career at the Finnish parliament is extensive,
ranging from the year 1983 to 2003. She first
came to the European parliament to replace
Alexander Stubb in 2008, and was re-elected
in 2009 and 2014. At the European Parliament,
Ms Pietikainen is a member of the Economic
and Monetary Affairs Committee and substitute
member of the Environment, Public Health and
Food Safety Committee, as well as of the
Women’s Right and Gender Equality
Committee. She is active in several
organizations. Her positions of trust include
Chairmanship of the Globe EU and
membership in board of Alzheimer Europe. A
graduate from the Helsinki School of
Economics, Ms Pietikainen has MSc
(Business), and still teaches university courses
on negotiations theory and practices.
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Sanem Oktar Ogit's career started in Colgate
Palmolive in 1993. She established her first company
Tribeca Communications in 1997. In 1999, she
founded Tribal Sales & Marketing Support Services; in
2002, founded her database marketing company,
directComm. She lastly founded Limonsocial in 2011.
In 2015, WPP announced that GroupM, the leading
global media investment group acquired majority
stake in directComm. Recently, she became partner
and CEO of Wunderman Istanbul. A serial
entrepreneur; she was one of the Top Ten Women
Enterpreneurs of Turkey in 2010; her numerous work
and projects have been awarded many times. Since
May 2015 she is the President of KAGIDER; also a
member of W20 Steering Committee.

Ulla Engelmann is Head of Unit for Clusters,
Social Economy and Entrepreneurship within
DG GROW, the Directorate General being
responsible for Internal market, Industry,
Entrepreneurship and SMEs, at the European
Commission since March 2017. Previously,
she worked at the Joint Research Centre
(JRC), the in-house science service of
European Commission, for many years in
different functions. She started in the JRC in
Ispra (ltaly) in 1993 as a post-doc in fusion
research, and moved on to manage various
units (communication, international relations,
and others) in Ispra and Brussels. Dr.
Engelmann holds a PhD in analytical and
radiochemistry completed at the National
Research Centre in Karlsruhe.



Ufuk Tarhan, Futurist, Economist, President of Digital
Agency. Graduated from the Middle East Technical
University (METU), Department of Economics. Since
1982, she has worked as a top executive, general
manager and board member in various companies and
industries mainly in IT & telecommunications. In 2002,
she was awarded as the most successful
businesswoman in the IT industry. She founded M-
GEN Future Planning Center in 2006 & M-GEN Digital
Agency in 2011 to provide personal future planning
consultancy & Digital/Social Media Services to people
& enterprises. She is ranked among top 100 female
futurists in the world list (being the one and only
Turkish person) and known as business designer and
avatar. Gives conferences and lectures to “create a
better future & Get Prepared for Digital, Robotic,
Energy Revolutions”. She is first members and former
president of the Futurists Society (TFD) in Turkey and
still the only woman futurist keynote speaker,
moderator and facilitator in Turkey. She is also the
member of World Future Society, Association of
Professional Futurists, Kagider Board Member,
Futurists Association High Advisory Board Member,
2009-2012 President. She is the author of two books.
1-“Your Dream Future” about future planning for high
school students and 2- Winner of the Most Successful
Innovative Business Book Award (2017) “T-Human”
about the successful human model of the future for
adults and young adults.

Katja Legisa, with 15 years of experience in
public relations, communication and
management, is a thriving authority in the
European women startups landscape and an
expert in innovative dissemination strategies
for European and international projects in the
fields of research and gender. As the director
of the Female Incubator of the Digital
Leadership Institute, she developed the
training academy of the incubator, and is now
organising and conducting thematic
hackathons in Brussels and around Europe. In
this framework she is also consulting and
guiding early female entrepreneurs (startups)
that are part of the incubator, on the way
ahead.



Heike Schmid, CEO & Founder of Odis Consultants
GmbH is a people person, industry expert, generator of
ideas, mentor, coach and member of VdU (association
of female entrepreneurs in Germany). She has more
than 10 years of experience in the field of Direct and
Executive Search with an excellent technical
background (ICT, service, media, logistic, electronics,
mechanical and plant engineering, NPO). She is
interested in the latest technology for innovative
recruiting solutions, but always with a human touch
and she is mother of two teenage sons.
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Sarah Wagner, works as Manager for
Economic Relations at DIGITALEUROPE, the
association for the digital technology industry,
representing more than 35.000 digital
companies in Europe. Besides a B.A. in
European Studies, Sarah holds a LLM in
European and International Law from
Maastricht University. At DIGITALEUROPE,
she is also responsible for advancing the
discussion on workforce diversity in the ICT
industry and regularly elaborates on the
advantages of inclusive and diverse
organisations. DIGITALEUROPE is actively
working on a project promoting the
development of digital competences of young
women with the goal of improving their
employability.



Opening remarks by Gesine Meissner

| particularly welcome the men in the room, as it is a women related topic. The main goal should be to
develop one’s talents and skills, no matter if you acquired them during your education, your professional life
or when taking care of your children.

The topic “Future of Work” involves three major questions:

1. What will be the impact of artificial intelligence and automation on work, and as a consequence, what
jobs will emerge and disappear?

2. What are the future work models? Will human work be an “outsourced service”?

3. Will technology have a positive or negative impact on the income levels and how will inequality
develop?

Studies show that according to the digital skills and jobs coalitions 90% of jobs will require some level of
digital skills. More women in digital jobs could create an annual €16 billion GDP boost in the EU - however,
there are four times more men than women in Europe with ICT-related studies. But the EU is taking action:
Commissioner Mariya Gabriel is working on this topic and there is also the EU Prize for Women Innovators.




Opening remarks by Sirpa Pietikainen

First the bad news; the changing nature of work is leading to an increase in the amount of precarious
work. For women, due to their different roles in the labour market, this is likely to increase short-term, low-
paid jobs. Additional pressure on women’s' careers will derive from the ageing population of Europe.
Women are still responsible for the majority of unpaid care work, which often negatively impacts their
careers, salaries, social security and pensions.

We are also witnessing the trend of false or forced enterprises. Workers find themselves selling their
labour through contract modalities rather than through employment. This form of enterprises should be
banned. Further thinking is also needed for the development of pensions. With an increasing proportion of
careers spanning different forms of work with different public and private employers and the place of
employment moving across more than one EU Member State, the forms and modalities of social security
and pensions need to reflect this. The European pension systems need to be harmonised and there need
to be sufficient options to ensure adequate pension coverage, particularly given the specific
circumstances of women's employment.

The good news is that there are also emerging possibilities for women in the new job market.
Digitalisation is an opportunity, which opens many possibilities; it is not a threat. The number and
proportion of women entrepreneurs in Europe is lagging behind. The proportion of women start-ups
receiving venture capital is even lower. This has a significant negative impact on the GDPs of European
Member States. It is a challenge that we need to address urgently. The first area of action is educational.
We need more girls and women studying STEM. But the solution is not to just get more girls and women
into studying pre-defined and existing courses. We need to ask girls and women what they would like to
learn, what they would like to do - and how they would like to learn. Secondly, mentoring systems and
pairing up women entrepreneurs with those who can provide guidance and encouragement is valuable
and important. Particularly women supporting women is important, as are having role models and stories
of how women have 'made it'. Thirdly, existing policies and support programmes should be reviewed
together with women entrepreneurs to assess what works and what better or improved initiatives are still
needed and could be developed.

Finally, women are under-represented as entrepreneurs and start-ups. Therefore, they need special
support and targeted initiatives. | would like to encourage the Commission, for example as a part of the
Industry Days, to organise a special European-level event bringing together women innovators and
entrepreneurs with venture and angel funders and other mentors.



Opening speech - Sanem Oktar Sogut

Dear Partners, Ladies, Friends and Guests,

It's a great honour to be here today as the President of KAGIDER Women Entrepreneurs Association of
Turkey. And also | am very happy to be here today as a partner of the organisation of this seminar on
“Future of Work and the Role of Women Entrepreneurs” together with EU wide umbrella organisation WEP
(Women Entrepreneurships Platform), hosted by Ms Gesine Meissner.

In partnership with national and international public, private and civil organizations we have developed and
continue to work on several projects and activities. KAGIDER has more than 300 women entrepreneur
members and is representing a total capital of more than 1 billion Euros. KAGIDER is engaged in training,
counselling and mentorship activities towards economically empowering and strengthening women
entrepreneurs. One of the main strategies of KAGIDER is to become a reference point for supporting
women entrepreneurship and developing the content and technological activities in women's careers at the
national and international level.

Today, We will talk about "The women leaders of today and tomorrow building up the future of work and
entrepreneurship” and also discuss the answers of these main questions: How women entrepreneurs will be
or have already been involved in the future? as technology pushes many entrepreneurs and start-ups
towards a “new era of work” how will this affect women? Loss of jobs? How to ensure a proper work-life
balance in the context of permanent connection through Digitilization?

So first of all; Digital technology is an enabler. The potential for digital technology is a powerful enabler for
women at every career stage and as a women entrepreneur. This is because digital technology is one of the
external forces that can help women’s career wave to build momentum and scale up their business. We, as
women consumers are great users of social media, mobile technologies and e-commerce globally. However
the number of women studying technology or working in technology-specific roles is small and in some
locations is even declining.

We should be ready to let go the word 'work' in the near future and work as we think about it today will most
probably no longer exist. The majority of the new roles that will created between now and 2020 will have
technological component, but this technological component will not necessarily entail coding or other
technology, specific skills. Instead the roles will focus on USING TECHNOLOGY to enable processes.
There is clearly opportunity for women to create new career paths and to differentiate themselves within the
organizations by incorporating digital skills into their skill sets and roles.



Opening speech - Sanem Oktar Sogut

Institutions will need to be much more ambitious in providing enhanced access to lifelong learning and
educational opportunities for up-skilling and re-skilling employees and jobseekers. Informal and online
learning will grow in prominence and policies should be prepared to channel and stimulate it properly. We
need to address the worker transitions brought about by new technologies.

According to PwC, "Women are at a lower risk from automation as time goes on.” With re-training
programs in place, automation could help narrow the gender pay gap. We believe that the future belongs to
women and also The World Economic Forum is agree with us! What does the future of work look like?
Paolo Gallo, senior advisor to the World Economic Forum (WEC) chairman took a stab at that question in
his “4 Mega-Trends for the Future of Work” recent post. The top trend is the rise of the contingent worker.
Second is “longer life expectancy, which gives rise to mindset shift.”. Third is "the explosion of new
professions — will require experts in Al, I0T, cybersecurity, machine learning, robotics and other advanced
technologies.” And here comes the fourth mega trend that “Women”. "I’'m convinced that the future belongs
to women,” Gallo writes. “Why? Because they tend to possess the human characteristics that will give them
the advantage in the new jobs of the Fourth Industrial Revolution. Like the capacity for collaboration
(instead of competition), empathy, creativity, listening, and learning.”

We have to invent new forms of education for new forms of jobs to meet the needs of a new economy. We
need a long-term social and economic strategy for Europe. People who are looking for work and hiring
managers agree that critical thinking skills, including problem-solving and adaptability, will be most
important in the future.

How women entrepreneurs will be or have already been involved in the future?

Women constitute 52% of the total European population but only 34.4% of the EU self-employed and 30%
of start-up entrepreneurs. SMEs are a major source of jobs across all economic sectors and geographical
areas and are key drivers of innovation. Women-owned SMEs contribute significantly to the economies in
which they operate.

The new digital landscape also provides female entrepreneurs; with the flexibility to start business with a
relatively small amount of investment and to sell their goods and services across geographies. Because of
Work-life balance challenges; women prefers to be an entrepreneur. Many women are building digital
business that did not exist in the past. Women do not need to be technological experts to build digital
business, they just need to be able to work with the experts. It is also critical to know where to find the right
technical resources and support to scale up their business.



Opening speech - Sanem Oktar Sogut

There is a clear need to work with governments, institutions to promote awareness of existing funds among
female entrepreneurs, to explain to investors why women-led businesses are good investment
opportunities and to match female entrepreneurs with potential funders. There should be online platforms
where women entrepreneurs get online trainings, coaches, mentors and be ready for the future.

We, as KAGIDER, also have such a platform called KAGIDER COMPASS, | am sure there are also many
in the world but there is an absence of official mechanisms connecting them each other and to other
programs supporting female digital entrepreneurs around the world.

Many female entrepreneurs are not aware of the financial, operational and personal support available to
them, particularly in digital space, which can empower them to build and scale their business.

We all believe that digital technology is an opportunity but also a threat. Unless women succeed in
understanding the opportunities and how to position themselves as leaders with digital skills and
knowledge or as entrepreneur, men will continue to dominate this space. At the same time, governments,
institutions and organizations have the responsibility to ensure that women are neither intentionally nor
unintentionally excluded from becoming digital leaders. Inherent bias and issues such as male-oriented
industry jargon continue to act as barriers to attracting female talent to the opportunities offered by digital
technology and this needs to be addressed.

Instead of trying to predict the future, we must invent it together. If we continue investing in women and the
highly positive impact they have on the workforce, especially in STEM fields, we can forge our own paths
and use look at the rapid change of technology as a serious opportunity.

| am looking forward to listening the discussion and once again | would like to thank Ms Gesine Meissner
who made it possible for KAGIDER to organize this important event at European Parliament...

KAGIDER
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Ufuk Tarhan - Moderator - Futuristt KAGIDER

World is changing exponentially and
extensively. It is getting more difficult for
everyone on Earth to create a sustainable and
successful walking path towards future due to
“Digitalization, BrainNet, Robotics & Al &
Blockchain & 5G  Revolutions, Renewable
Energy Transition, Space Discoveries, Nonstop
Inventions, Cyber Attacks, Cyber Security
Issues and of course Transformation of
Humanity (Transhumanism)”.

It is time to think, talk and act about all these
drivers concerning especially for women along
with empowerment and
education/business/work  opportunities. The
most critical factor for women is to gain better &
equal even higher positions & conditions in
future is to become “Tech Girlz and
TechWomen”.
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Ufuk Tarhan - Moderator - Futurist KAGIDER

Increase the number and quality of girls &
women in STEM areas is crucial to be able to
catch gender parity and create a happier future
for humanity including all creatures we are in
need of some.

The Current situation is terrible in terms of
above aims and we can no longer rely on the
excuse

that girls don’t have a penchant for technology.
So, we all should prioritize creating and
funding consistent infrastructure that will
support the next generation of female tech
leaders...
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Ufuk Tarhan - Futurist’/ KAGIDER
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Ulla Engelmann - Head of Unit F2 DG Grow

If we imagine the future, we need to think of different scenarios. We need to anticipate on these scenarios
and to drive it forward. We need new ideas and new skills and create the future together.

Education is key. Entrepreneurial attitudes and skills are formed in society and through education.
Entrepreneurship is a competence that can be learnt. We found evidence that participants in
entrepreneurship education programmes - at school and at university - are more likely to start their own
business. However, there is more: their start-ups also tend to be more ambitious. In addition to that, there is
also evidence that participants in entrepreneurship education are at lower risk of unemployment than their
peers are. Entrepreneurial competences help to build a resilient, adaptable society in the future changing
environment. Therefore, | am more than convinced that entrepreneurship with its core values, in any form of
its existence, is a key element in building tomorrow's work environment.

Education can raise the attention of girls in tech. With education, we can show particularly girls in the age of
11-15 that tech can be cool. We have to make technology more attractive. That is why we want to find ways
to talk to young girls and bring them and young women together, to see what they need. The entrepreneurial
mind-set is very important in the future of work for women! Women can also take advantage of the flexibility
of the digital training opportunities to develop their entrepreneurial skills in a way that is more compatible
with their family life. It is therefore very important that women are encouraged to benefit from the
opportunities offered by the digital transformation.

The EU Industry Days
In the next EU Industry days of 2019, we could think to organize a hackathon or another event for girls and
young women, to make them familiar with tech and the opportunities in tech.

EntreComp Framework

To support education to teach their students entrepreneurial skills, the Commission developed the
Entrepreneurship Competences Framework ‘EntreComp’. This framework proposes a shared definition of
entrepreneurship as a competence. It also channels the worlds of education and work, and support the
inclusion of entrepreneurial skills in curricula: https://ec.europa.eu/jrc/en/entrecomp/entrepreurship-
competence-framework

The tool can also be used as self-assessment tool to assess your own entrepreneurial competences.
Furthermore, the Commission plans to organise a series of Peer-Learning workshops for public
administrations and key public and private stakeholders in the area of Entrepreneurship Education and of
Women Entrepreneurship. The overall objective will be to help increasing coordination between different
actors as well as the exchange of experiences between countries, and to facilitate the setting up or
improvement of strategies to promote entrepreneurship.



Ulla Engelmann - Head of Unit F2 DG Grow

In addition, a recent policy initiative ‘The Digital Education Action Plan’ is based on three priorities related
to enhancing digital skills and implementing digital technology for education.

The Digital Action plan promotes digital and entrepreneurial competences of women and girls together
with the European Institute for Innovation and Technology.

One of the priorities is to promote women entrepreneurship and leadership activities and they aim to
increase the number of girls aged by 12 to 18 interested in technology, innovation, digitalisation,
entrepreneurship and leadership.

The Digital Skills Awards highlight the importance of closing the gender gap in digital skills by selecting a
project that also promotes digital skills for women and girls in particular.

Besides, the EU Prize for Women Innovators recognizes women entrepreneurs who have developed an
outstanding innovation project. This year, the award ceremony will be held on the 21st of June here in
Brussels.

We need to advance our resources for the future together.l would like to invite you all to express what
good practices are in your experience. We are open to all good suggestions to shape our future together
where everybody fits!




Katja Legisa - Digital Leadership Institute
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Entrepreneurship is one of the drivers of the
economic development and growth. Per se, it is
the facilitator of women’s economic empowerment.
In terms of sectors, in today’s economy the tech
sector is the driving force behind the financial
growth. For this reason, if technology is combined
with entrepreneurship, a lot can be achieved.
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For cultivating (Digital) Entrepreneurs we need to
create and change the whole ecosystem.

..it's not only about creating business, but
creating a mindset.
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Katja Legisa - Digital Leadership Institute
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but espe.C|.aIIy inside, W.hICh is in the mllnd.-set. To CVERG - Cyber £ TEestinel Thiinig and Job
do so Digital Leadership Institute is building new Placement Programme for Women
mind-sets by teaching digital skills to women and
girls and building an ecosystem that supports and

empowers them. P Digital BrussElles &
Female Tech Startup Incubator DT

Digital Expert:

INEUBE,EU

P
L5 CYPRO » @
Cyber Professional Training and Thank you
Job Placement Programme for
Women b
&

Long-term training and y
apprenticeship trajectory of 6 to 36 e
months to develop their skills in IT 4 @ @
To increase the participation of

women in technical and leadership

roles in the IT sector
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Iniasnitenen

“Whether a man offers me his place in

If we are interested in having more Verband deutscher
female entrepreneurs we should make
sure that women are working in the first
place. In Germany 19 % of all women
between the age of 30 — 50 do not have
any income and 63 % have less than
1.000 € after tax per month according to
a study conducted by the German
government in 2016. So in addition to a
lack of professional experience, the
funding for female founders is
insufficient, also keeping in mind that
less than 10% of venture capital is
invested in women's start-ups.

“Future of Work and the role of Women
entrepreneurs / Women Leaders of today the streetcar, | do not care - he should
and tomorrow building up the future of work offer me a seat on his board of
and entrepreneurship” directors.”

Kate Ahimann. stes! entresraneer andfounding preside

nnnnnnnnnnnnnnn

Steel entrepreneur Kite Ahlmann founded the association In 1954
together with 30 female entrepreneurs

Vo) U
Laternehmentien

VdU Today - Facts and Figures

ot

VdU Annual Assembly, Hamburg
16.06.2018 = 1,800 women entrepreneurs
® Allindustries

® 85 billion € total sales

® 500.000 employees

* 300 events p.a,

* Regional representation (16 naticnal assoclations and 22
reglons |

*® |nternational networking (FCEM, Women20 ete.)
* Volunteering of women entrepreneurs

Verbiand deutscher

Vd Verband dreticher Ve U
Untermehmerinnen Urtemehmernnen

A Strong Lobby — Many Subjects

[Economy WoMEN

Political representation of interests not only for
female entrepreneurs

Fields of Action — Success Story VdU

= Commitment to strong presence of women in
business boards (VdU- database, supervisory quota)

=-H-R

Pension / demograph| i) ® Representation of women's political interests in
Reduction of | politics (employment, equality)
bureaueracy iation of family/ = Commitment to reconciling werk and family life
® Network for women entreprenaurs sharing experiences and N, e """"'E'"“* to marriage (childcare, education)
business contacts R s = Economic policy commitment to entreprensurial
. . . interests {reduction of bureaucracy, broadband
* Representation of Interests of the members in politics and socioty. % as a trade association expansion, flexibility)
# The combination of both aspects at federal and state level makes

the WdU unique

# as a women's political interest group
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It is important to draw the attention of
girls to a technical/ digital education,
since there is a great chance to shape
the future world with a female point of
view. Technical jobs are usually also
paid better, which is very important
concerning financial independence.
Marriage is not a profession, so we
should make sure that women know
that and make their choices accordingly.
We should make sure that having a
family and a career is possible, for both
men and women, knowing that the life
span of people living in western
countries is still expanding and the time
one actually has to take care of small
children is only a limited percentage of
that. There are a lot of networks out
there supporting female leaders and
entrepreneurs, like e. g. WEConnect
International, helping women to become
visible concerning the products and
services their companies have to offer.
So we need to make sure that women
are aware of these networks and ask for
the support they need.

Women Entrepreneurs to be

®  Lack of courage
Need of support and mentoring, sharing
netwarking/ asking for ort is difficult

= \Value one's achievements and poals
rarely happening to male entrepreneurs

Financing of start-up

Less than 10% of venture capital in companies founde

L Fﬂ-hnscl being socially singled out

innen

Success Story versus Reality

* 19 % of all German women between the age of
30— 50 do not have any income

* 63 % have less than 1.000 € after tax per month

# These women are less likely to start their own

business, neither do they have the means to do so.

Verband deutscher

und hugend Mirten Im

tesnekmerinnen

Recruiting of Women today/ Personal Experience

Clients are very interested in employing women
But tack of qualified women espaciallyin the STEM fisld

Less confidence in their abilities

If applying B0% of the add has to match the guallfications versus
50% for men, language has a share as well: competition versus
covpsration

Ask for bess salary than men with the same gualifications and
experlences and belleve that they are slready asking for o lot

s gquesstions In infterviews concerning @ . child care,

target orlentation, boundaries

Repetition of old-fashioned role models as soon as a child is borm

Advocate for the non-continuous CVs

Ideas

» Suppestions to friends and family

.

Promote advancement and qualification of girks and women,

diversify female areer choices
£Q ... ©

Support women to have a family and a job

on a political and a private level

Change interviewing methods

*  Waork on alternative leadership ideas e, g shared/ tandem leadership

Learn from modern role models — they are cut there!

Ideas for a women entrepreneurs — From visibility to
becoming self-evident

. |’IWIU!1" career recnlm- and

. Remr'mher Your o st~ mpm

and don't believe the other

ecialist training for le

*  Croate the llmutnlll\d YOU W mh.-.drg

d by women
.

pecial,
y the [nner

dervices can create a ot || ibilities, make use of them

our .m;,n yees 10 tall you what they need

Encouragn young women to pursiso this knterest in STEM

Owercome “intermal kias®, mete women in this area, cha nerdy white
guy cul

o Expand your notwaork
Take part in events and speeches, there are 2 lot of inspiring women out

there

Female Entrepreneurship of the Future
Risks and Chances
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In Germany the VdU (Verband der
deutschen Unternehmerinnen) is not Ve Ut
only such a network but also a trade Example for Network — WEConnect International

association and a political interest
group: 1.800 female entrepreneurs are
members, coming from all industries,
with 85 billion € total sales and 500.000
employees. This association is active on
a local as well as an international level,
making sure that the needs and
expectations of female entrepreneurs

are met.
Digitalization is a great chance for :::;::h:'::.:”;
women and it should be our task to Women rock!
make sure that they are aware of that O O aci mortinol coman i
and make their way, not being limited by thet s pareaf cmietal Beaie Kriowiaced. i rmsaananity
bias and insecurity. If we do so, the ’ H(ﬂ”ﬁ&‘f’dj&;‘ﬁ“&?ﬁ?ﬁ“&mw
future is going to be bright for female entreprenedrisl scthity o
entrepreneu rSh | p . L El.r:-“f.i:::"ljﬂ?rﬂmw e freedom on a lot of different kevels

. E:m:m::led by women are often practical and social, let's

= Let's smash the “glass celling”!

Vd ivband deuticher
Untemehmerinmen

Contact the VdU for activities in Germany and on an
international level. Thank you for your Attention!

Let’s share ideas, inspire one another and make
business!




Sarah Wagner - Digital Europe

Europe needs to invest in digital skills to be an
active creator of the digital future; both younger
generations and  workforce need right
competences to be active shapers rather than
passive consumers. The existing skills gap in the
EU will have increased by 38% by 2020. While
the demand for ICT specialists is growing, the
number of fresh ICT graduates is not keeping up.
DIGITALEUROPE established the Secretariat of
the Grand Coalition for Digital Jobs, a multi-
stakeholder partnership to attract young people
into ICT. Through the activities of the Coalition,
DIGITALEUROPE seeks to reduce the skills gap

in Europe, together with organisations from
industry, public sector and educational
institutions.

DIGITALEUROPE

“The Future of Work and the Role of Women

Entrepreneurs”

DIGITALEUROPE

* DIGITALEUROPE represents the digmal technolosgy industry in Eu
worlds largest [T, telecams and consumer electronics comparies
mesbers inchude #0 Corporate members and 37 Mational Trade Ass
memiberships gives us 3coess to more than 16,000 businesses acros Furope. m

on i to foster, on behalf of our members, 3 bisinese, policy and
itien. Ve will schie

AGENDA

» Importance of Skills

= Digital Skills and Job Cealition
= Women in ICT
= Projects_ ICT4WOMEN

= Digitization and Women Entrepreneurship

MNEARLY HALF OF THE POPULATION DOES
NOT HAVE BASIC DIGITAL SKILLS

Only 3 1% secpen ce

aged |80 74 have the sssential shilli necrary 1o
parform in s modern office esviranerant g
operatng presdiheses o making oning purthases

43% of therm are not even using their

St 10 80 wrvgle sctiont ks uhitg wird
procedting soltware e Microsol Word. or
ramalierring ey batvwran campuar
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The role of women in ICT is crucial: A recent
Eurostat survey confirmed that less than 2 in 10
ICT specialists’ jobs in Europe are held by
women. In order to attract more women, we need
to adjust the way we present, communicate and
promote tech. Language can be inclusive and
exclusive. A recent Microsoft study shows that
women care more about the impact and outcome
of their work. Hence, subjects must be connected
to real-world problems. We also need to unlearn
our unconscious bias. Changing norms and
expectations towards girls and young women is
essential to encourage them to go into tech.
Adapting a growth mind-set can help to overcome
stereotypes and black and white thinking. The
role of role models should not be underestimated
either. Girls need to pictures themselves in tech
roles; role models represent the possible and can
inspire young women to follow their example.
DIGITALEUROPE is responsible for executive
the project ICT4Women, which aims to develop
the employability and digital competences of
young women at the risk of exclusion from the
labour market.

BY 2020, EUROPE WILL BE MISSING 500°000 ICT SPECIALISTS

By 2000 the skills gap
will hawe increasad by
38% in Europe to reach

3 eeeal of nearly
S0O'000 missing 1CT

Spacizlisty.

Europe fails to consistently produce Unicorns

In 208 only | 1% of
usarorm cieme from Europe.
while the US produced 07
of che warlds moal

This & evan Wi when
Tagking ¥ the waluatian of
Eerape usieors - aaly &% of
the walussion of all unicorns.

Bewnde the is prnopaly
ewried oeer By the LK
whih produoes 200 of all
Ewropean umcarns.
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Digitization can empower women to rise as
entrepreneurs. Free access to online education
platforms, more flexibility, easier creation of
networks and building of a brand, irrelevance of
location etc. can encourage women to go into
entrepreneurship. The digital world disrupts
existing power structures both in corporations and
societies, providing women with new means of
power to engage and shape our societies
actively.

ONLY 16% OF [CT SPECIALISTS ARE
WOMEN

g af In 2018, there was 5 men for
each wamen amongst ICT
apacialists in P Europsan
Usiin.

™ 16,7
Wininieti

This gendec datribution cordrasts
wilh the cvedall workdoroa, wheds
e gendedn o biosdty

L)
TT LY I

Projects_ ICT4WOMEN

Inmovative Solutions to increase the numbers of EU
vulperabie girls and young wamen into the digital agaenda

& Funds: BEA and Morsay Grorts Fund foe Youth Uinsm ployrrssnt

4+ About the projectz A io develop the employabiddy & digital compeinnces of young
women at ife risk of axchusion from the labowr market

4 Partners: Likta oad). AMETIC. FUNDACHIN PLAN INTERNATIOMNAL ESPARA
CRETHIDEY, MCA, BETI, ECOL bmipnd, Edlucsting for an Opes Sociaty, ECWT

4 DE's roba: Land tha Work Package “Pramosng solubons: with stakshoidens”, working on
oommuncation and outreach, logefhor with AMETIC

4 Duration: 38 months, from Sepbembed 2018

& Main outpute:
» Dwmigry a Fuil innovatees Sotulion Peckage of Tools
= Ingeriion of girls and yourg wamen o digitel jobs
= Engagarent with siakeholdersamployen

WOMEN AS ENTREPRENEURS

= Rise of individual entrepreneur through digitization = empowerment of
women

Free access to education

More flexibility

Easier creation of professional networks

Building brand and rising to opinion leaders

Location less relevant: remote working and collaborative toolsVR

Disruption of existing power structures

THANKYOU FOR YOUR ATTENTION!




Closing remarks by Gesine Meissner

We need more role models for young women and you have to understand that you can be yourself a
role model for other women. For me it took a while to realise that | am a role model too and now | am a
mentor for a group of young women who want to engage in politics.

It is important for women to develop self-confidence. Whenever | ask a room full of men ‘are you content
with who you are?’ many will raise their hands. In a room with only women, only few would. Women are
much more self-critical then men are. But we need to be proud and aware of our talents and skills, such
as men are.







